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‘ZmoJV�  
   

 nwUo {dÚmnrR>mZo OyZ 2014 nmgyZ {ÛVr¶ df© dm{UÁ¶‘Yrb gd© {df¶m§À¶m nmR>çH«$‘mMr nwZa©MZm Ho$br 
Amho. Ë¶mZwgma "{dnUZ ì¶dñWmnZ ñnoeb nona-1' ¶m {df¶mÀ¶m nmR>çnwZa©MZoZwgma "{dnUZ ì¶dñWmnZ' ho 

{ÛVr¶ dfm©Mo nmR>çnwñVH$ Amnë¶m hmVr XoVmZm {deof AmZ§X hmoVmo Amho. 

 àñVwV nwñVH$mV {dnUZ ì¶dñWmnZmMo KQ>H$, ^maVmVrb gÚ…{dnUZ n¶m©daU, {dnUZ g§XoedhZ, godm 

{dnUZ, B-{dnUZ, J«m‘rU {dnUZ, h[aV {dnUZ, J«mhH$ dV©UyH$ Am{U IaoXr {ZU©¶à{H«$¶m ¶m ‘hÎdmÀ¶m 

KQ>H$m§Mo nwaogo, gmono Am{U gwb^VoZo AmH$bZ {dÚmÏ¶mªZm hmoB©b Aem Ñï>rZo nwñVH$mMo boIZ H$aÊ¶mMm à¶ËZ 

Ho$bm Amho. 

 nma§n[aH$ {dnUZ nÕVr~amo~aM ZdrZ ‘m{hVr Am{U V§ÌkmZ ¶wJm‘Ü¶o {dnUZmÀ¶m nÕVr Am{U ‘mÜ¶‘o 

¶mV Am‘ybmJ« ~Xb Pmbobm Amho Vo bjmV KoD$Z B-{dnUZ (e-Marketing) hm ZdrZ KQ>H$ ¶m Aä¶mgH«$‘mV 

Zì¶mZo g‘m{dï> Ho$bm Amho. Ë¶mMohr ¶Wmo{MV AmH$bZ {dÚmÏ¶mªZm hmoB©b. 

 {dnUZm~amo~aM {dnUZ n¶m©daUmMm {dMma gÜ¶mÀ¶m OJmV A{Zdm¶© Pmbm Amho. Ë¶mMm {dMma H$ê$Z 
Zì¶mZo ¶m Aä¶mgH«$‘mV g‘m{dï> Ho$boë¶m "h[aV {dnUZ' (Green Marketing) ¶m {dnUZm~amo~a n¶m©daUmMm 

{dMma àË¶jmV H$gm AmUVm ¶oB©b d AmUbm OmV Amho ho gm§JUmam "h[aV {dnUZ' (Green Marketing) hm 

ZdrZ KQ>H$ {dÚmÏ¶mªZm Cn¶w³V R>aob d ghO g‘Oob Aem eãXm§V ‘m§S>Ur Ho$br Amho.  

 nwñVH$mV Amdí¶H$ {R>H$mUr {df¶ g‘OUo gwb^ Omdo åhUyZ AmboI, AmH¥$Ë¶m, V³Vo ¶m§Mm dmna Ho$bobm 

Amho. àË¶oH$ KQ>H$mÀ¶m eodQ>r {Xbobr àíZmdbr hr {dÚmÏ¶mªZm Cn¶w³V R>aob. 
 nwñVH$ {b{hÊ¶mMr g§Yr CnbãY H$ê$Z {Xë¶m~Ôb {Zambr àH$meZMo lr. {XZoe^mB© ’w$[a¶m d {O½Zoe^mB© 

’w$[a¶m ¶m§Mo ‘Z…nyd©H$ Am^ma ! nwñVH${Z{‘©Vr à‘wI (‘amR>r {d^mJ) lr. ‘hoe Zm. gmMUo, Zm{eH$ {d^mJmMo 

à{V{ZYr lr. namJ K‘§S>r ¶m§À¶m VËna ghH$m¶m©~Ôb Amåhr gX¡d F$Ur amhÿ. 

 {Zambr àH$meZÀ¶m AjaOwiUrH$ma gm¡. nÙm WmoamV ¶m§Zr CËH¥$ï> AjaOwiUr Ho$ë¶mZo nwñVH$mg gw~H$Vm d 

ZrQ>ZoQ>Ho$nUm Ambm. Ë¶m§Zm gmhmæ¶ åhUyZ gm¡. Jm¶Ìr {J. bmoUr d gm¡. ñZohb J. JwidUr ¶m§Zr 

‘w{ÐVemoYZmMr O~m~Xmar ¶Wmo{MV nma nmS>br. lr. adtÐ dmimoXao ¶m§Zr AmH$f©H$ ‘wIn¥ð> V¶ma Ho$bo.        
lr. Xm‘moXaàgmX Jm¡S> ¶m§Zr nwñVH$mMr AmH$f©H$ N>nmB© Ho$br Ë¶m~Ôb gdmªMo ‘Z…nyd©H$ Am^ma ! 

 ¶m nwñVH$mV H$mhr ÌwQ>r am{hboë¶m Agë¶mg nwT>rb Amd¥Îmr {ZXm}f XoÊ¶mgmR>r Amåhr Amnë¶m gyMZm§Mo 

‘Z…nyd©H$ ñdmJV H$ê$. 

 YÝ¶mdmX ! 
- boIH$d¥§X 
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FIRST TERM  
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Context - Marketing Management Process - Marketing Planning. 

Unit 2 : Current Marketing Environment in India  
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Environment- Demographic- Technological - Natural - Political - Socio cultural.  

  (B)  Change in Market Practices - Global Marketing - Case Studies. 

Unit 3 : Marketing Communications  (Lectures 12)    

  Meaning, Definition and Objectives - Marketing Communication Mix - Traditional Media 

- New Age Media - Marketing Communication through Product Cues - Different forms of 

Appeal for Communication. 

Unit 4 : Services Marketing  (Lectures 10)    

 Unique Features of Services - Classification of Services - Growth of Services: The Global 

and the Indian Scene - New Generation Services - Tasks involved in Services Marketing. 

SECOND TERM  

Unit 5 : E-Marketing (Lectures 14)    

  Meaning, Definition and Utility of e-marketing. Advantages, Limitations and Challenges 

before e-marketing. Online and Offline Marketing, Present Status of e-marketing in India, 

Scope for e-marketing in Indian scenario - Online Marketing Strategies. 

Unit 6 : Rural Marketing  (Lectures 12)    

  Introduction - Basic Features - Contemporary Rural Marketing Environment - Problems, 

Challenges and Marketing Strategies - Present Status of Rural Marketing in India. 
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Unit 8 : Consumer Behaviour and Buying Decision Process  (Lectures 10)     
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  1  
{dnUZ ì¶dñWmnZmMo KQ>H$ 

Elements of Marketing Management 
  
 

 

� ‘hÎdmMo ‘wÔo � 
 1.1 {dnUZ ì¶dñWmnZ  

  1.1.1  {dnUZ ì¶dñWmnZmMm AW©  

  1.1.2  {dnUZ ì¶dñWmnZ d {dH«$¶ ì¶dñWmnZ ¶mVrb ’$aH$  

  1.1.3  {dnUZ ì¶dñWmnZmMo ñdê$n  

  1.1.4  {dnUZ ì¶dñWmnZmMr ì¶mßVr  

  1.1.5  {dnUZ ì¶dñWmnZmMo ‘hÎd 

 1.2 {dnUZ ì¶dñWmnZmMo KQ>H$ 
 1.3 {dnUZ ì¶dñWmnZmMo VÎdkmZ 
 1.4 ^maVmVrb ~mOmanoR>m§Mr d¡{eï>ço 
 1.5 {dnUZ ì¶dñWmnZmMr à{H«$¶m 

 1.6 {dnUZ {Z¶moOZ  

  1.6.1 {dnUZ {Z¶moOZmMr ì¶mßVr 

  1.6.2 {dnUZ {Z¶moOZmMr d¡{eï>ço 

  1.6.3 {dnUZ {Z¶moOZ hr gVV MmbUmar à{H«$¶m 

  1.6.4  {dnUZ {Z¶moOZmMo ‘hÎd 

  1.6.5  {dnUZ {Z¶moOZmMo {dnUZ ì¶dñWmnZ à{H«$¶oVrb ñWmZ 
  

1.1  {dnUZ ì¶dñWmnZ 

        Marketing Management 
 
 

1.1.1  {dnUZ ì¶dñWmnZmMm AW©  (Meaning of Marketing Management) 

 "ì¶dñWmnZ' hr g§km AmnUm gdmªZm n[a{MV AmhoM. gd©Ì gd© H$m¶mªgmR>r "ì¶dñWmnZ' AQ>i AgVo. {dnUZ 
H$m¶m©Mo ì¶dñWmnZ hm EHy$UM ì¶dgm¶g§ñWoÀ¶m ApñVËdmÀ¶m d {dH$mgmÀ¶m Ñï>rZo ’$maM ‘hÎdmMm ^mJ AgVmo. 
""ì¶dñWmnH$ Oo H$aVmo Vo ì¶dñWmnZ'' hr ì¶dñWmnZmMr EH$ ê$T> ì¶m»¶m Amho. ¶m ì¶m»¶odê$Z {dnUZ 
ì¶dñWmnH$mg H$amì¶m bmJUmè¶m H$m¶mªMm {dnUZ ì¶dñWmnZmV g‘mdoe hmoVmo Ago AmnUmg åhUVm ¶oB©b. 

 darb gd© {ddoMZmMm {dMma Ho$bm Va {dnUZ ì¶dñWmnZmV ì¶dñWmnZmMr nwT>rb H$m¶} g‘m{dï> hmoVmV … 

 (1) {Z¶moOZ   (2) g§KQ>Z    (3)  {ZX}eZ   (4)  H$‘©Mmar ì¶dñWmnZ   (5) g‘Ýd¶   (6)  {Z¶§ÌU 



{dnUZ ì¶dñWmnZ 1.2 {dnUZ ì¶dñWmnZmMo KQ>H$ 

× 

 {dnUZmÀ¶m g§X^m©V ¶m gd© H$m¶mªMr Jmoim~oarO åhUOoM "{dnUZ ì¶dñWmnZ' (Marketing Management) 

Ago åhUVm ¶oB©b.  

ì¶m»¶m 

 � ""{dnUZ{df¶H$ H¥$VtÀ¶m g§X^m©V H$amì¶m bmJUmè¶m gd© ì¶dñWmnH$s¶ H$m¶mªMr Jmoim~oarO åhUOo "{dnUZ 

ì¶dñWmnZ' hmo¶.''  

1.1.2  {dnUZ ì¶dñWmnZ  d {dH«$¶ ì¶dñWmnZ ¶mVrb ’$aH$ 

 EHo$H$mir {dH«$¶ ì¶dñWmnH$ hm {dnUZmMr (Marketing) gd© H$m‘o gm§^miV Ago d gd© O~m~Xmar CMbV 

Ago. na§Vw {dnUZ g§H$ënZoMr OgOer CËH«$m§Vr hmoV Jobr Am{U {dH«$¶ H$m¶m©Mr ì¶mßVrhr IynM dmT>V Jobr VgVgo 

"{dH«$¶ g§MmMo ì¶dñWmnZ' hoM {dH«$¶ ì¶dñWmnZmMo ñdê$n hmoV Jobo. Ë¶m‘wio {dH«$¶ ì¶dñWmnH$m§Mo H$m¶©hr {dH«$¶ 

g§MmMo d {dH«$¶ g§KQ>ZoMo ì¶dñWmnZ ¶oWn¶ªV ‘¶m©{XV hmoV Jobo. 

 {dH«$¶ H$m¶m©g§~§{YV Amdí¶H$ Ë¶m gd© H$m¶mªMo ì¶dñWmnZ H$aUmao H$m¶© åhUOo {dH«$¶ ì¶dñWmnZ hmo¶. ho {dH«$¶ 

ì¶dñWmnZmMo AmYw{ZH$ ñdê$n Amho. AmYw{ZH$ H$mimV "{dH«$¶ ì¶dñWmnZ' hr g§km AZoH$ VÁk ì¶mnH$ AWm©Zo 

dmnaVmV. {dH«$¶ ì¶dñWmnZmV Om{hamV d à{gÕr, {dVaU, {dH«$¶d¥Õr, ~mOmanoR> g§emoYZ, {dH«$s YmoaUm§Mr {ZpíMVr 

d {dH«$¶ g§M ì¶dñWmnZ. Aem AZoH$ KQ>H$m§Mm g‘mdoe H$mhr OU H$aVmV. g§JUH$mÀ¶m dmnam‘wio Va {dH«$¶ 

ì¶dñWmnZmMo gZmVZ ñdê$n EH$X‘ ~XbyZM Jobo Amho. 

 A‘o[aH$Z ‘mH}$qQ>J Agmo{gEeZÀ¶m "ì¶m»¶m g{‘Vr' 1960 ¶m g{‘VrZo (Definition Committee of the 

American Marketing Association, 1960) "{dH«$¶ ì¶dñWmnZmMr' ì¶m»¶m nwT>rbà‘mUo Ho$br Amho : 

 "{dH«$¶ ì¶dñWmnZ åhUOo {dH«o$Ë¶m§À¶m H$m¶m©Mo {Z¶moOZ H$aUo, {ZX}eZ H$aUo d {Z¶§ÌU H$aUo hmo¶. Á¶m‘Ü¶o 

{dHo«$Ë¶m§Mr ^aVr, {ZdS>, à{ejU, H$m¶©àXmZ, H$m¶©‘mJ© {ZpíMVr, H$m¶© {Z¶§ÌU, doVZ{ZíMVr Am{U H$m¶© àmoËgmhZ XoUo 

BË¶mXr {dH«o$Ë¶m§À¶m g§Mmer g§~§{YV ~m~tMmhr g‘mdoe hmoVmo.' 

 'Sales  management is the planning, direction and control of the personal selling activities of a 

business unit, including recruiting, selecting, training, equipping, assigning, rating, supervising, 

paying and motivating as these tasks apply to the (personal) sales force." 

 {dH«$¶ ì¶dñWmnZ (Sales Management) Am{U {dnUZ ì¶dñWmnZ (Marketing Management) ¶m§Vrb 

’$aH$ nwT>rbà‘mUo Amho … 

’$aH$mMo ‘wÔo {dH«$¶ ì¶dñWmnZ {dnUZ ì¶dñWmnZ 

1. AW© {dH«$s H$m¶m©Mo ì¶dñWmnZ åhUOo "{dH«$¶ 

ì¶dñWmnZ' hmo¶. 

{dnUZ H$m¶m©Mo ì¶dñWmnZ åhUOo "{dnUZ 

ì¶dñWmnZ' hmo¶. 

2. C{Ôï>o {dH«$¶d¥Õr H$aUo. J«mhH$m§Mo OmñVrV OmñV g‘mYmZ H$aUo. 

3. ì¶mßVr {dH«o$Ë¶m§À¶m H$m¶m©Mo ì¶dñWmnZ  

H$aÊ¶mnwaVr ì¶mßVr ‘¶m©{XV. 

{dH«$¶ ì¶dñWmnZmnojm {dnUZ ì¶dñWmnZ hr 

A{YH$ ì¶mnH$ g§km Amho. {dnUZ ì¶dñWmnZmV 

{dH«$¶ ì¶dñWmnZm~amo~aM {dnUZ H$m¶mªMohr 

ì¶dñWmnZ g‘m{dï> hmoVo. 

4. H$m¶} {dH«o$Ë¶m§Mr {ZdS>, {Z¶w³Vr, à{ejU, 

H$m¶©{d^mOZ, àmoËgmhZ ¶m H$m¶mªMm 

g‘mdoe hmoVmo. 

{dnUZ C{Ôï>, YmoaU{ZpíMVr, {dnUZ ¶moOZm d 

H$m¶©H«$‘ AmIUo, {dnUZ gmYZm§Mo {dVaU BË¶mXr 

H$m¶mªMm g‘mdoe hmoVmo. 
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1.1.3  {dnUZ ì¶dñWmnZmMo ñdê$n 

 1. {dnUZ Am{U ì¶dñWmnZ ¶m XmoÝhr joÌm§Mm EH${ÌV {dMma åhUOo {dnUZ ì¶dñWmnZ hmo¶. {dnUZm‘Ü¶o 

nmM ‘w»¶ joÌm§Mm {dMma Ho$bm OmVmo Vo åhUOo ~mOmanoR>m, CËnmXZo, {H$‘Vr, {dH«$¶ d¥Õr Am{U J«mhH$. ¶m nmM 

joÌm§‘Ü¶o ì¶dñWmnZmÀ¶m nwT>rb H$m¶mªMr OmoS> XoD$Z Vr H$m¶} à^mdr H$aÊ¶mMm à¶ËZ Ho$bm OmVmo. Vr ì¶dñWmnZmMr 

H$m¶} åhUOo {Z¶moOZ, g§KQ>Z, {Z¶w³Vr, ‘mJ©Xe©Z Am{U {Z¶§ÌU. {dnUZ ì¶dñWmnZm‘Ü¶o ¶m XmoÝhrhr g§H$ënZm§Mm 

EH${ÌV {dMma H$ê$Z H$m¶© H$aUo hmo¶. 

 2. {dnUZ ì¶dñWmnZ hr ì¶mdgm{¶H$ à{H«$¶m Amho. hr ì¶mdgm{¶H$ à{H«$¶m Z’$m {‘i{dÊ¶mÀ¶m CÔoemZo d Z’$m 
Z {‘i{dÊ¶mÀ¶m CÔoemZo H$m‘ H$aUmè¶m XmoÝhr ì¶dgm¶ g§KQ>Zm§gmR>r gmaIrM ‘hÎdmMr AgVo. ¶m‘Ü¶o 
ì¶dñWmnZmVrb VrZ nmViçm§Mm {dMma Ho$bm OmVmo. (A) CƒñVar¶ H$m¶©H$mar ì¶dñWmnZ (~) ‘Ü¶‘ ñVar¶ 
ì¶dñWmnZ Am{U (H$) n¶©dojUmË‘H$ ì¶dñWmnZ. {dnUZ ì¶dñWmnZmMo {ZU©¶ ho àm‘w»¶mZo {dnUZmÀ¶m H$m¶©H$mar 
kmZmda AmYm[aV AgVmV. VgoM, Vo darb VrZhr ñVam§darb ì¶dñWmnZmÀ¶m H$m¶mªÀ¶m ñnï> H$ënZoda AmYm[aV 
AgVmV. {dnUZ ì¶dñWmnH$ hr {dnUZ ì¶dñWmnZmMr à{H«$¶m H$m¶©dmhrV AmUVmV Am{U eodQ>r ’$b ñdê$nmV 
Amnë¶mbm Vr XO}Xma CËnmXZo, godm, H$m¶©j‘ {dVaU, ¶mo½¶ {H$‘Vr, Om{hamVr, {dH«$¶d¥ÕrÀ¶m ¶moOZm ¶m§À¶m ñdê$nmV 
nmhmd¶mg {‘iVmV. 

 3. {dnUZ ì¶dñWmnZ ho emñÌ Am{U H$bm XmoÝhrhr AgVo. H$maU {’${bn H$moQ>ba Amnë¶m ì¶m»¶oV Ago 
åhUVmV H$s, ""{dnUZ ì¶dñWmnZ ho bú¶ ~mOmanoR> Z³H$s H$aÊ¶mMo, J«mhH$ {‘i{dÊ¶mMo, {Q>H${dÊ¶mMo, dmT>{dÊ¶mMo 
emñÌ d H$bm Amho. Or emñÌ d H$bm gdm}Îm‘ J«mhH$ {Z‘m©U H$aUo, dñVwgodm àXmZ H$aUo, ‘yë¶ VgoM Ë¶mMo ¶mo½¶ 
g§XoedhZ H$aUo ¶m ‘mÜ¶‘mVyZ ì¶³V hmoV AgVo (H$moQ>ba-2006). ho emñÌ Amho H$maU Vo ì¶dñWmnZmMr 
gd©gm‘mÝ¶ VÎdo Cn¶moJmV AmUVo, Á¶mMm Cn¶moJ ì¶dñWmnH$m§Zm {ZU©¶ KoÊ¶mgmR>r hmoVmo.'' 

 {dnUZ ì¶dñWmnZ hr H$bm Amho, H$maU àË¶oH$ ~mOmanoR>oV {Z‘m©U hmoUmar àË¶oH$ n[apñWVr gO©ZerbnUo Am{U 
n[aUm‘H$maH$nUo hmVmiV AgVo. 

1.1.4  {dnUZ ì¶dñWmnZmMr ì¶mßVr 

 {dnUZ ì¶dñWmnZmMr H$V©ì¶o d O~m~Xmè¶m nwT>o {Xë¶m AmhoV; Ë¶mdê$Z {dnUZ ì¶dñWmnZmMr ì¶mßVr bjmV 

¶oD$ eHo$b. àË¶jmV {dnUZ ì¶dñWmnZmMr ì¶mßVr EdT>r ì¶mnH$ Amho H$s, Á¶mV dñVy CËnmXZnyd© g§H$ënmnmgyZ Vo 

{dH«$¶moÎma godon¶ªVÀ¶m gd© H$m¶mªMm g‘mdoe hmoD$ eH$Vmo. 

 {dnUZ ì¶dñWmnH$ hm ì¶dgm¶g§ñWoVrb A{Ve¶ O~m~Xma Agm A{YH$mar AgVmo. Vmo CÎm‘ àemgH$, 

‘Zwî¶~i {dH$gZ A{YH$mar d g‘Ýd¶H$ ¶m ŷ{‘H$m nma nmS>V AgVmo. Ë¶mMr H$V©ì¶o d A{YH$ma nwT>rbà‘mUo gm§JVm 

¶oVrb … 
 (1) qH$‘V YmoaU{ZpíMVr … CËnmXZ {dH$gZ d {Z¶moOZ YmoaU (Product Development and 

Planning Policy) Am{U qH$‘V YmoaU (Pricing Policy) ¶mV nañnag§~§Y AgVmo. XO}Xma CËnmXZ H$aÊ¶mgmR>r 

IM© dmT>Vmo d Ë¶mgmR>r {dH«$s qH$‘V dmT>{dUo An[ahm¶© AgVo; na§Vw ~mOmanoR>oVrb n[apñWVrMo ^mZ R>odyZ qH$‘V YmoaU 

{ZpíMV Ho$bo nm{hOo. ì¶dgm¶g§ñWobm Z’$m hmoB©b Am{U ~mOmanoR>hr d¥qÕJV hmoB©b Ago qH$‘V YmoaU R>a{dUo ho 

{dnUZ ì¶dñWmnH$mMo H$V©ì¶ AgVo; Va emñÌr¶ AmYma XoD$Z d J«mhH$m§Zwgma {^ÝZ qH$‘V YmoaU {ZpíMV H$aUo hm 

{dnUZ ì¶dñWmnH$mMm A{YH$ma AgVmo.  
 (2) CËnmXZ YmoaU{ZpíMVrV gh^mJ  … {dnUZ ì¶dñWmnH$mbm CËnmXZ YmoaU {ZpíMV hmoVmZm {dnUZ 

YmoaUmMm à^md Q>mH$mdm bmJVmo. Ë¶mgmR>r H$moUË¶m J«mhH$m§gmR>r Amnbo CËnmXZ V¶ma Pmbo Amho ¶mMr {ZpíMV g‘O 

{dnUZ ì¶dñWmnH$mH$S>o Agbr nm{hOo. CËnmXZ {dH$gZ d {Z¶moOZ H$m¶© ho J«mhH$m{^‘wI hmoB©b ho nmhUo {dnUZ 

ì¶dñWmnH$mMo H$V©ì¶M AgVo.  
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 (3) {dVaU YmoaU {ZpíMV H$aUo … Amnë¶m CËnmXZmgmR>r AË¶wÎm‘ {dVaU ì¶dñWm C^r H$aUo ho {dnUZ 

ì¶dñWmnH$mMo H$V©ì¶ AgVo; Va {dVaU ì¶dñWm C^r H$aVmZm ¶oUmar AmZwf§{JH$ H$m¶} ñdrH$maUo hr Ë¶mMr O~m~Xmar 
AgVo. CXmhaUmW©, gImob d ì¶mnH$ {dVaU ¶§ÌUm C^r Ho$ë¶mg {dH«$¶d¥ÕrMo à¶ËZ, Om{hamV BË¶mXr H$m¶o© d 
Ë¶mgmR>rMm A{V[a³V IM© gm§^miUo hr {dnUZ ì¶dñWmnH$mMr O~m~Xmar ~ZVo.  
 (4) Om{hamV d {dH«$¶d¥Õr YmoaU {ZpíMV H$aUo  … {dH«$s dmT>{dÊ¶mgmR>r d {Q>H${dÊ¶mgmR>r Om{hamV d 

{dH«$¶d¥Õr YmoaU {ZpíMV H$aUo ho {dnUZ ì¶dñWmnH$mMo H$V©ì¶ AgVo; Va {dH«$¶d¥Õr YmoaUmVyZ g§ñWobm ’$m¶Xm 
H$ê$Z KoUo hr Ë¶mMr O~m~Xmar AgVo. {dH«$¶d¥Õr IM© d Ë¶mMo {‘iUmao ’$m¶Xo ¶m§Mo JwUmoÎma {Q>H${dUo hr {dnUZ 
ì¶dñWmnH$mMr O~m~Xmar AgVo.   
 (5) EH$mpË‘H$ {dnUZ Ñï>rMm {dH$mg H$aUo  … {dnUZ {‘lÀ¶m ~m~VrV ¶mo½¶ {ZU©¶ KoUo VgoM g§nyU© 

ì¶dgm¶g§ñWobm {dnUZ YmoaUmg AZwHy$b ~Z{dÊ¶mgmR>r à¶ËZ H$aUo ho {dnUZ ì¶dñWmnH$mMo H$V©ì¶ AgVo. Ho$di 
{dnUZ {d^mJmVrbM Zìho Va g§ñWoVrb gd© ‘Zwî¶~imMm {dnUZ H$m¶m©gmR>r g‘Ýd¶ gmYUo hr Ë¶mMr O~m~Xmar 
AgVo. g§ñWoVrb AÝ¶ {d^mJ (CXm., {dÎm, CËnmXZ) Am{U {dnUZ {d^mJmV g‘Ýd¶mMo d ghH$m¶m©Mo g§~§Y {dH${gV 
H$aUo hr {dnUZ ì¶dñWmnH$mMr O~m~Xmar AgVo.   
 (6) {dnUZ A{YH$mar d {dnUZ H$m¶m©V g‘Ýd¶ gmYUo … {dnUZ {d^mJmV {d{dY àH$maMr 

nmíd© ŷ‘r Agboë¶m ì¶³Vr H$m¶©aV AgVmV. Ë¶m§Mr H$m¶©joÌo, {ejU, g§ñH$ma d Ñ{ï>H$moZ ¶mV ’$aH$ Agy eH$Vmo. ¶m 
ì¶³Vt‘Ü¶o d {dnUZmÀ¶m {d{dY H$m¶mª‘Ü¶o g‘Vmob d g‘Ýd¶ gmYUo hr {dnUZ ì¶dñWmnH$mMr O~m~Xmar AgVo.   
 (7) AÝ¶ {d^mJmer g‘Ýd¶ gmYUo  … g§ñWoVrb AZoH$ N>moQ>çm-‘moR>çm {d^mJm§er, Ë¶m§À¶m A{YH$mar d 

H$‘©Mmè¶m§er {dnUZ ì¶dñWmnH$mZo g‘Ýd¶ gmYbm nm{hOo. AÝ¶ {d^mJm§À¶m à{Vð>oMm gÝ‘mZ H$aUo ho {dnUZ 
ì¶dñWmnH$mMo H$V©ì¶ AgVo. 

1.1.5  {dnUZ ì¶dñWmnZmMo ‘hÎd  

 {dnUZ H$m¶m©Mo ì¶dñWmnZ A{Ve¶ H$m¡eë¶mZo hmoUo ‘hÎdmMo AgVo. nwT>rb ‘wÔçm§dê$Z ho ‘hÎd ñnï> hmoB©b … 

 1. ì¶dgm¶mÀ¶m àJVrgmR>r d XrK©H$mbrZ ApñVËdmgmR>r {dnUZ ì¶dñWmnZ Amdí¶H$ AgVo. 

 2. g‘mOmÀ¶m JaOm ^mJ{dUo, J«mhH$m§Mo OmñVrV OmñV g‘mYmZ H$aUo d J«mhH$-{hV gmYUo ¶mgmR>r {dnUZ 
ì¶dñWmnZ ‘hÎdmMo AgVo. 

 3. g‘mOmMr OrdZe¡br ~XbÊ¶mg {dnUZ ì¶dñWmnZ ‘XV H$aVo. 

 4. dñVy nwadR>m H$ê$Z d ~mOmanoR> {dñVmam‘wio d§{MV J«mhH$m§Zmhr dñVy d godm ¶m§À¶m Cn^moJmMr g§Yr {dnUZ 
ì¶dñWmnZm‘wio àmßV hmoVo. 

 5. Zì¶m V§ÌkmZm~Ôb, àJV dñVy CËnmXZm~Ôb {dnUZ ì¶dñWmnZ g‘mOmV OmJ¥Vr KS>dyZ AmUVo. 

 6. {dnUZ ì¶dñWmnZm‘wio ì¶dgm¶g§ñWoMm {dH$mg hmoVmo. Ë¶m‘wio Z’$m d¥Õr hmoD$Z emgZmbm A{YH$ H$a 
{‘iVmo. ^mJYmaH$m§Zm CÎm‘ bm^m§e {‘iVmo, Va H$‘©Mmè¶m§Zm Mm§Jbo doVZ {‘iyZ EHy$U g‘mOmMoM OrdZ‘mZ 
C§MmdVo. 

 
1.2  {dnUZ ì¶dñWmnZmMo KQ>H$ 

        Elements of Marketing Management 
 
  {dnUZ ì¶dñWmnZmMo nwT>rb Mma ‘yb ŷV KQ>H$ gm§JVm ¶oVrb, H$maU g§nyU© {dnUZ ì¶dñWmnZ nwT>rb Mma 
KQ>H$m§daM Adb§~yZ AgVo.  
 (1) ~mOmanoR>oMo {díbofU … ¶m {díbofUm‘wio H§$nZrZo nydu Ho$boë¶m {dnUZ H¥$Vr, gÜ¶m Mmby Agboë¶m 

{dnUZ H¥$Vr d ^{dî¶mV H$amd¶mÀ¶m {dnUZ H¥$Vr ¶m§Mr VwbZm d {díbofU Ho$bo OmVo. {dnUZ ì¶dñWmnH$ Ë¶mdê$ZM 
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^{dî¶mVrb {dnUZ H¥$Vr H$m¶©H«$‘m§Mr {ZpíMVr H$aVmo Am{U Ë¶mM g§X^m©V ñnYm©Ë‘H$, gm‘m{OH$, Am{W©H$ Am{U 
amOH$s¶ n¶m©daUmMm Aä¶mg H$ê$Z Ë¶mZwgma ì¶dgm¶g§ñWoMr ~bñWmZo, ‘‘©ñWmZo, ~mOmanoR>oVrb g§Yr Am{U OmoIr‘ 
¶m§Mm Aä¶mg H$ê$Z ì¶dgm¶dmT>rgmR>r, ZdrZ àdmhm§Mo, ~mOmanoR>m§À¶m ì¶mßVrMo, dñVy§À¶m g§^mì¶ qH$dm Mmby {H$‘VrMo 
‘yë¶‘mnZ Ho$bo OmVo.  
 (2) ~mOmanoR>oMo {Z¶moOZ … EH$Xm ~mOmanoR>oMo {díbofU Pmbo H$s, {dnUZ ì¶dñWmnH$ Amnbr ¶moOZm KoD$Z 

ì¶dgm¶mV CVaVmV. ì¶dgm¶g§ñWoMr C{Ôï>o g‘moa R>odyZ H§$nZrMm H$m¶©H«$‘ A{YH$ ì¶mnH$ H$aÊ¶mMm à¶ËZ H$aVmV 
Am{U bú¶ nyU© H$aÊ¶mMm à¶ËZ H$aVmV. Ë¶m‘Ü¶o Zo‘H$s dñVy, ~mOmanoR>oV {VMr ñWmZ{ZpíMVr, {VMr qH$‘V, {VMr 
~m§YUr ¶m gd© Jmoï>r ¶mV g‘m{dï> AgVmV. Oo bmoH$ g§nyU© ¶moOZoV d ¶moOZoÀ¶m n«dV©ZmV gh^mJr AgVmV Vo {dnUZ 
ì¶dñWmnZmMmM A§VJ©V ^mJ AgVmV.  
 (3) ¶moOZm§Mr A§‘b~OmdUr … ¶moOZoMo gd© ñVamda gd© d ~mOy§Zr ‘yë¶‘mnZ Pmë¶mZ§Va ¶moOZoÀ¶m 

A§‘b~OmdUrbm gwédmV hmoVo. Ë¶m‘Ü¶o ¶moOZoVrb àË¶oH$ H¥$Vrbm Am{U H¥$VrÀ¶m ¶mo½¶ doiobm ‘hÎd {Xbo OmVo d 
Ë¶mZwgma doimodoir n[apñWVr nmhÿZ H¥$VtMo d H$m¶©H«$‘m§Mo g‘m¶moOZ Ho$bo OmVo. JaOoZwgma ZdZdrZ gmYZm§Mm Cn¶moJ 
H$ê$Z {dnUZ à^mdr H$aÊ¶mMm à¶ËZ Ho$bm OmVmo.  
 (4) ~mOmanoR>odarb {Z¶§ÌU … ¶m KQ>H$mZwgma {dnUZ ì¶dñWmnH$m§Zr ~mOmanoR>oVrb n[apñWVrda {Z¶§ÌU 

{‘i{dUo Amdí¶H$ AgVo. Ë¶m‘wio ho R>adVm ¶oVo H$s, ì¶dgm¶ g§KQ>ZoMo ¶e qH$dm An¶e H$emV Amho. ¶emMo 
‘yë¶‘mnZ H$aÊ¶mgmR>r doJdoJiçm n[a‘mUm§Mm Cn¶moJ Ho$bm OmVmo. VgoM gìh©o H$ê$Z Am{U à{VgmXmMm Cn¶moJ H$ê$Z 
KoD$Z Ho$boë¶m A§‘b~OmdUrMo ‘yë¶‘mnZ Ho$bo OmVo. 

 ¶m Mmahr KQ>H$m§Mm ‘yi hoVy hm J«mhH$m§er Mm§Jbm g§nH©$ {dH${gV H$aUo, {dnUZmMo n¶m©daU ZrQ> g‘OmdyZ KoD$Z 
{d{dY àH$maÀ¶m A§{V‘ ‘m{hVrMo g§H$bZ Ho$ë¶mZo ì¶dgm¶g§ñWm Ë¶m§À¶m {dnUZ{df¶H$ H¥$VtMm à^md {H$Vr Pmbm 
¶mMo dñVw{Zð> ‘yë¶‘mnZ H$ê$ eH$Vo. {dnUZ ì¶dñWmnZmMr à{H«$¶m n[anyU© H$aÊ¶mgmR>r ho KQ>H$ Amdí¶H$ AgVmV. 

 ho Mmahr KQ>H$ ¶eñdrnUo Cn¶moJmV AmUyZ {dnUZ ì¶dñWmnZ à^mdr H$aVm ¶oVo. 

1.3   {dnUZ ì¶dñWmnZmMo VÎdkmZ 

Philosphy of Marketing Management 
 
 {dnUZH$Ë¶m©bm Ë¶mMr {dnUZ H¥$Vr H$aÊ¶mgmR>r ‘mJ©Xe©Z H$aUmè¶m {dnUZ ì¶dñWmnZ VÎdkmZmÀ¶m {d{dY 
g§H$ënZm AmhoV. 

 1. Ho$di CËnmXZm{^‘wI {dnUZ ì¶dñWmnZ. 

 2. {dH«$s Am{U {dH«$¶d¥Õr{^‘wI {dnUZ ì¶dñWmnZ. 

 ¶mM nÕVrZo {d{dY g§H$ënZm§Mm g‘mdoe {dnUZ ì¶dñWmnZm‘Ü¶o Ho$bobm Amho. Á¶mMm Cn¶moJ {dnUZ 
g§KQ>H$m§Zm Ë¶m§À¶m {dnUZ H$m¶©H«$‘mMo ì¶dñWmnZ H$aÊ¶mgmR>r Ho$bm OmVmo. Ë¶m g§H$ënZm nwT>rbà‘mUo AmhoV … 

 (1) CËnmXZ g§H$ënZm (Production Concept) … hr g§H$ënZm Aem VÎdkmZmMm A§JrH$ma H$aVo H$s, 

Á¶m‘Ü¶o nwadR>m hmM ‘mJUr {Z‘m©U H$aVmo. ¶mMm AW© Agm H$s, {dH«$s~amo~aM CËnmXZ Am{U {dVaU gw{dYm 
AnmoAmnM dmT>ob. hr OwÝ¶m g§H$ënZm§n¡H$s EH$ Amho. hr g§H$ënZm ’$³V EH$m {d{eï> n[apñWVrVM n[aUm‘H$maH$ R>aVo. 
CXm., Oa ì¶dñWmnZ CËnmXZ IMm©da {Z¶§ÌU R>odÊ¶mMm à¶ËZ H$aVmZm CËnmXZ dmT>dyZ CËnmXZ IM© H$‘r H$aÊ¶mMm 
à¶ËZ H$aVo. 

 CËnmXZ dmT>ë¶m‘wio à‘mUmda AmYm[aV {H$’$m¶VeranUm ApñVËdmV ¶oVmo Am{U CËnmXZ IM© H$‘r hmoVmo Ë¶m‘wio 
Ë¶mMm n[aUm‘ {H$‘Vr H$‘r hmoÊ¶mda hmoVmo.  

 Ë¶mM àH$mao Ooìhm ‘mJUr-nwadR>çmV Ag§VwbZ {Z‘m©U hmoVo åhUOo nwadR>çmnojm ‘mJUr OmñV AgVo Voìhm ‘mJUr 

dmT>ë¶m‘wio {H$‘Vr dmTy> bmJVmV Am{U ì¶dñWmnZ A{YH$ CËnmXZ dmT>dyZ A{YH$ Z’$m {‘idy eH$Vo.  
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 (2) dñVy /CËnmXZ g§H$ënZm (Product Concept) … dñVy /CËnmXZ g§H$ënZoV {dH«o$Ë¶mZo Amnbo 

CËnmXZ A{YH$ XO}Xma hmoÊ¶mda ^a {Xbm nm{hOo. CËnmXZmMr Cn¶w³VVm dmT>{dÊ¶mgmR>r A{YH$ ZmdrÝ¶nyU© d¡{eï>ço 
CËnmXZmV AmUbr nm{hOoV. åhUOoM CËnmXZmMm XOm© Am{U n[aUm‘H$maH$Vm dmT>dyZ J«mhH$m§Zm AmH${f©V Ho$bo nm{hOo 
Am{U Xþgè¶m ~mOybm AmH$f©H$ {H$‘VtZm dñVy CnbãY H$ê$Z {Xbr nm{hOo. Ë¶mM~amo~a AmH$f©H$ {S>PmBZ, ~m§YUr 
Am{U n[aUm‘H$maH$ {dVaU gmIir ¶m§Mr Cnm¶¶moOZm Ho$br nm{hOo. 

 ¶m g§H$ënZoMr ‘¶m©Xm åhUOo ¶m àH$mam‘wio CËnmXZmÀ¶m AÝ¶ n¶m©¶m§H$S>o Xþb©j hmoD$ eH$Vo.  

 (3) {dH«$s{^‘wI g§H$ënZm … {dH«$s g§H$ënZm hr ‘moR>çm à‘mUmda {dH«$s Am{U {dH«$¶d¥Õr ¶m§da ^a XoUmar 

g§H$ënZm Amho. ‘moR>çm à‘mUmda J«mhH$m§Zm AmH${f©V H$aÊ¶mÀ¶m Ñï>rZo {d{dY CÚmoOH$ Aem dñVy§Mr {dH«$s H$aVmV H$s, 
Á¶m dñVy IaoXr H$aÊ¶mMr H$ënZmhr J«mhH$m§Zr Ho$bobo ZgVo. Ë¶m‘wio "{dH«$s' g§H$ënZoda A{YH$ ^a XoD$Z Aem 
ì¶mdgm{¶H$ g§KQ>Zm OmoIr‘hr ñdrH$maVmV H$maU J«mhH$m§Zm dñVy AmdS>ë¶m ZmhrV Va g§KQ>Zm§Mr {dídmgmh©Vm H$‘r 
hmoD$ eH$Vo.  

 (4) {dnUZ g§H$ënZm … ¶mà‘mUo {dnUZ g§KQ>Zm§Zr bú¶ ~mOmanoR>oÀ¶m JaOm d Amdí¶H$Vm ¶m§À¶m 

{díbofUmda ^a {Xbm nm{hOo Am{U J«mhH$m§Zm Ano{jV Agbobo g‘mYmZ Ë¶m§Zm H$go XoVm ¶oB©b ¶mH$S>o bj {Xbo 
nm{hOo. 

 ~hþVoH$ doim {dnUZ Am{U {dH«$s ¶m g§H$ënZm§‘Ü¶o Jm|Yi Ho$bm OmVmo; na§Vw ¶m XmoÝhrhr g§H$ënZm§‘Yrb ’$aH$ 
bjmV KoVbm nm{hOo. 

 {dH«$s hr g§H$ënZm dñVyÀ¶m qH$dm godm§Mm CËnmXZmnmgyZ gwê$ hmoVo. {dH«$sd¥Õr, {dH«$s d Ë¶mZ§Va Z’$m {‘i{dUo ¶oWo 
g§nVo. 

 ¶m{dê$Õ {dnUZ hr g§H$ënZm nyd©{ZpíMV Ho$boë¶m ~mOmanoR>onmgyZ gwê$ hmoVo Am{U J«mhH$m§À¶m JaOm d 
Amdí¶H$Vm ¶m§À¶mda ^a XoD$Z, J«mhH$m§er XrK©H$mbrZ g§~§Y àñWm{nV H$aÊ¶mÀ¶m ‘mÜ¶‘mVyZ Ë¶m§À¶m JaOm Am{U 
Amdí¶H$Vm§Mo n[aUm‘H$maH$nUo g‘mYmZ H$aÊ¶m‘Ü¶o Ë¶mMm eodQ> hmoVmo. åhUyZ {dnUZ ¶m g§H$ënZoVyZ ì¶mdgm{¶H$ 
g§KQ>Zm XrK©H$mbrZ ’$m¶Xm {‘idy eH$VmV.  

 (5) gm‘m{OH$ {dnUZ g§H$ënZm … ¶m g§H$ënZoV J«mhH$m§À¶m d g‘mOmÀ¶m amhUr‘mZmMm XOm© gwYmaÊ¶mda 

^a {Xbm OmVmo. åhUyZ Á¶m ì¶mdgm{¶H$ g§KQ>Zm hr g§H$ënZm Cn¶moJmV AmUVmV Ë¶m bú¶ ~mOmanoR>oÀ¶m JaOm - 
Amdí¶H$Vm Am{U ‘mJUr ¶m§Mo ¶mo½¶ nÕVrZo {díbofU H$ê$Z J«mhH$m§Zm Am{U g‘mOmbm Mm§Jbr ‘yë¶o àXmZ H$aÊ¶mMm 
à¶ËZ H$aVmV. Á¶mMm n[aUm‘ J«mhH$ d g‘mO ¶m§Mo amhUr‘mZ gwYmaÊ¶mH$S>o d Ë¶m§Mo H$ë¶mU hmoÊ¶m‘Ü¶o hmoV AgVmo. 
"gm‘m{OH$ {dnUZ' hr g§H$ënZm VwbZoZo AÝ¶ {dnUZ ì¶dñWmnZ VÎdkmZmnojm Zdr Amho. 

1.4   ^maVmVrb ~mOmanoR>m§Mr d¡{eï>ço 

Charactarastics of Indian Markets 
 
 (1) nmíMmË¶ g§ñH¥$VrMo AmH«$‘U … ZdrZ MH$MH$sV ‘yb ŷV gw{dYm Am{U nmíMmË¶ g§ñH¥$VrMo AmH«$‘U 

¶m§‘wio J«mhH$m§À¶m ‘mJUrV PnmQ>çmZo ~Xb hmoV AmhoV. àM§S> Yyi, D$Z Am{U {dÚwV nwadR>çmMm A^md, Aé§X añVo, 
{dH$mgmgmR>r VmoH$S>o nS>Umao A§XmOnÌH$. ¶m§‘wio ^maVm‘Ü¶o CËnmXZmda ~amM VmU {Z‘m©U Pmbobm {XgVmo. Ë¶m‘wio 
~mhoaÀ¶m Xoem§VyZ Amboë¶m CXm., MrZ, OnmZ, H$mo[a¶m, V¡dmZ Aem AZoH$ CËnmXZm§Zr ~mOmanoR> H$m~rO Ho$bobr {XgV 
Amho. Ë¶m§À¶mer ñnYm© H$aVmZm ^maVr¶ CËnmXH$m§Zm Am{U {dnUZH$Ë¶mªZm AZoH$ AS>MUr ¶oV AmhoV. 
 (2) IoS>çm§H$Sy>Z eham§H$S>o ñWbm§VamMo dmT>Vo à‘mU … amoOJmamgmR>r IoSçm§VyZ eham§H$S>o bmoH$ ‘moR>çm 

à‘mUmV ¶oV Agë¶m‘wio Ë¶m§Zm nadS>ob Aem Xþæ¶‘ XOm©À¶m dñVy§À¶m CËnmXZmV dmT> Pmbobr {XgVo. VgoM ¶m 
dñVy§Mr ~mOmanoR>oVrb ‘mJUrhr dmT>br Amho. Aem Xþæ¶‘ XOm©À¶m dñVy§Mrhr ~mOmanoR> MrZgma»¶m Xoem§Zr H$m~rO 
Ho$bobr {XgVo. ^maVr¶ {dnUZH$Ë¶mªg‘moa ho EH$ ‘moR>o AmìhmZ {Z‘m©U Pmbo Amho. 
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 (3) ‘moR>çm à‘mUmda {d^m{OV ~mOmanoR> … ^maVmMr ~mOmanoR> hr ‘moR>çm à‘mUmda {d^m{OV ñdê$nmMr 

Amho. ehar ~mOmanoR>, J«m‘rU ~mOmanoR> VgoM ^m¡Jmo{bH$ÑîQ>çm ì¶mnH$ Am{U doJdoJiçm joÌm§V ngabobr Aer 
~mOmanoR> Ago {VMo ñdê$n Amho. VgoM àË¶oH$ ~mOmanoR>oMo ñdê$n Am{U d¡{eï>ço doJdoJir AmhoV. Ë¶mZwgma 
J«mhH$m§À¶m JaOm {^ÝZ-{^ÝZ ñdê$nmÀ¶m AmhoV. Ë¶m§À¶m JaOm§da Ë¶m§Mr g§ñH¥$Vr, na§nam, ^m¡Jmo{bH$ n[apñWVr, 
Am{W©H$ CËnÝZ, hdm‘mZ ¶m§Mm ‘moR>m à^md Amho. Ë¶mZwgma Ë¶mMr ‘mJUrhr {^ÝZ-{^ÝZ ñdê$nmMr Amho. 
{dnUZH$Ë¶mªgmR>r ho EH$ AmìhmZ Amho.  
 (4) VéUm§Mr g§»¶m ‘moR>r Agbobr dmT>Vr bmoH$g§»¶m> … ^maVm‘Ü¶o bmoH$g§»¶oÀ¶m 60% VéUm§Mr 

g§»¶m Amho. ^maVmÀ¶m bmoH$g§»¶oMm Xa gVV dmT>Vm Amho. ¶wdm bmoH$g§»¶o‘wio {ejU, H«$sS>m, ‘Zmoa§OZ, ’$mñQ>’y$S>, 
H°$’o$ em°ßg, nwñVHo$, ‘m{gHo$, gm¢X¶©àgmYZo, ‘mo~mB©ëg, g§JrV ¶mg§~§YrÀ¶m CËnmXZm§À¶m ‘mJUr‘Ü¶o àM§S> dmT> 
Pmbobr Amho. ¶m gd© dñVy d godm§Zm ‘moR>çm à‘mUmda ~mOmanoR> {Z‘m©U Pmbobr Amho.  
 (5) ‘¶m©{XV CËnÝZ, M¡ZrMo OrdZ OJÊ¶mMr na§nam Zmhr, ~MVrMr A{YH$ gd¶ … ^maVmgma»¶m 

na§nam§Mm Am{U Ë¶mJr g§ñH¥$VrMm nJS>m AgUmè¶m Xoem§V bmoH$m§Zm n¡go amIyZ R>odÊ¶mMr, ~MV H$aÊ¶mMr OmñV gd¶ 
Amho. H$‘rV H$‘r IMm©V OrdZ‘mZ OJÊ¶mMr gd¶ Amho. àm‘w»¶mZo J«m‘rU ^mJm§‘Ü¶o bmoH$m§Mo CËnÝZ ‘¶m©{XV Amho. 
M§JidmXr g§ñH¥$Vr AOyZhr ’$maímm ‘moR>çm à‘mUmda Zmhr. J«m‘rU ^mJmVrb bmoH$m§À¶m JaOmhr ‘¶m©{XV AmhoV. Ë¶m‘wio 
IaoXre³Vr Agbr Var AZmdí¶H$ Jmoï>tMr IaoXr Q>miÊ¶mH$S>oM bmoH$m§Mm H$b A{YH$ AgVmo. Ë¶m‘wio gd© {R>H$mUr 
dñVy§Zm ~mOmanoR> {‘iobM Ago Zmhr. [aH$m‘m doi Agbm Var M¡Z H$aÊ¶mgmR>r doi KmbdÊ¶mMr bmoH$m§Mr ‘mZ{gH$Vm 
ZgVo.  
 (6) ‘yb^yV gw{dYm§Mm A^md, AË¶mYw{ZH$ V§ÌkmZ gd©Xÿa  nmohmoMbobo Zmhr, gj‘ {dVaU 
gmIirMm A^md> … Mm§Jbo n³Ho$ añVo, nmUrnwadR>m ì¶dñWm, gmVË¶nyU© {dÚwV nwadR>m Aem AZoH$ gmoB©-gw{dYm§Mm 

A^md Agë¶m‘wio ~mOmanoR> {dH${gV hmoÊ¶mgmR>r AZoH$ AS>MUr ¶oVmV. XiUdiUmÀ¶m gmoB© J«m‘rU ^mJmV Zgë¶mZo 
{dVaU gmIir à^mdr H$aVm ¶oV Zmhr. 

1.5   {dnUZ ì¶dñWmnZmMr à{H«$¶m 

Process of Marketing Management 
  
 {dnUZ ì¶dñWmnZmÀ¶m à{H«$¶o‘Ü¶o Imbrb nm¶è¶m§Mm g‘mdoe hmoVmo. 
 (1) ~mOmanoR> g§YrMo {díbofU H$aUo … hr gdmªV Jw§VmJw§VrMr Aer {Z¶moOZ à{H«$¶m AgVo. ¶m‘Ü¶o {dnUZ 

ì¶dñWmnH$ ì¶mdgm{¶H$ g§YrÀ¶m n¶m©daUmMr VnmgUr H$aVmV. ¶m‘Ü¶o ‘ybV… XmoZ Jmoï>tMm g‘mdoe hmoVmo … 

 (A) gd©gmYmaU CËnmXZmÀ¶m ~mOmanoR>m§‘Yrb g§YtMm emoY KoUo. Am{U (~) ‘moR>çm CËnmXZmÀ¶m ~mOmanoR>m§Mr 

{d^mJUr bhmZ-bhmZ ~mOmanoR>m§‘Ü¶o H$aUo. bhmZ-bhmZ ~mOmanoR>m§‘Ü¶o {d^mOZ H$aUo åhUOo Xþgao-{Vgao H$mhr 

ZgyZ J«mhH$m§À¶m IaoXrÀ¶m d¡{eï>çm§Zwgma Am{U JaOm§Zwgma, {dnUZ ì¶dñWmnH$ A{Ve¶ Zo‘Ho$nUmZo bú¶ 

~mOmanoR>m§Mr ì¶yhaMZm {ZpíMV H$aVmV H$s, Á¶m‘wio Ë¶m {d^mJmVrb J«mhH$m§À¶m d¡{eï>çnyU© JaOm nyU© H$aÊ¶mMr g§Yr 

{‘iVo.  
 (2) bú¶ ~mOmanoR> {ZpíMV H$ê$Z {ZpíMV Ho$boë¶m ~mOmanoR>obm bú¶ H$aUo … {d^m{OV Ho$boë¶m 

gd©M ~mOmanoR>m {dnUZH$Ë¶mªZm gma»¶mM AmH${f©V H$aVmV Ago Zmhr. Ë¶m‘wio bú¶ ~mOmanoR> {ZpíMV H$aÊ¶mnydu 

bú¶mMr {ZdS> Iyn H$miOrnyd©H$ H$amdr bmJVo d BWoM Xþgè¶m Q>ßß¶mbm gwédmV hmoVo, ¶mbmM "bú¶ ~mOmanoR>' 

{ZpíMV H$aUo Ago åhUVmV. ¶m‘Ü¶o EH$ qH$dm EH$mnojm OmñV ~mOmanoR>m {d^mJm§Mr {ZdS> Ho$br OmVo. hr gdmªV H$R>rU 

Am{U Jw§VmJw§VrMr ~m~ AgVo. gd©gmYmaUnUo g§^mì¶ Z’$m e³¶Vm bjmV KoD$Z àË¶oH$ ~mOmanoR> {d^mJmMo A{Ve¶ 

g{dñVa {díbofU Ho$bo OmVo. 
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 (3) ~mOmanoR>oV CËnmXZmMr OmJm {ZpíMV H$aUo … nwT>Mr nm¶ar AgVo H$s, {ZpíMV Ho$boë¶m ~mOmanoR>oV 

Amnmnë¶m CËnmXZmMr OmJm Zo‘H$s H$moUVr Agob ho R>a{dUo. Amnë¶m ñnY©H$m§À¶m g§X^m©V Am{U Aem àH$maÀ¶m 
CËnmXH$m§H$Sy>Z Amnë¶m g§^mì¶ J«mhH$m§Zm H$moUVo ’$m¶Xo Ano{jV AmhoV ho bjmV KoD$Z J«mhH$m§À¶m ‘ZmV Amnë¶m 
CËnmXZ qH$dm godoMr ¶mo½¶ Vr OmJm d à{V‘m {Z‘m©U H$aUo. ¶mÀ¶m AMyH$VodaM ~mOmanoR>oVrb ¶e qH$dm An¶e 
Adb§~yZ AgVo.  
 (4) {dnUZ {‘l {dH${gV H$aUo … {dnUZ {‘lMo KQ>H$ H$moUVo ho AmnUmg ‘m{hVr AmhoVM, Ë¶m‘Ü¶o Mma 

KQ>H$m§Mm g‘mdoe hmoVmo, CXm., CËnmXZ, qH$‘V, {dVaU Am{U {dH«$¶d¥Õr hr gd© gmYZo AmhoV H$s, Á¶m§À¶m gmhmæ¶mZo 
bú¶ ~mOmanoR>oV CËnmXZ qH$dm godobm Ano{jV OmJm d à{V‘m {Z‘m©U H$aVm ¶oVo.  
 (5) {dnUZ ¶moOZm, Ë¶m§Mr A§‘b~OmdUr Am{U {Z¶§ÌU … darb Mma nm¶è¶m ¶m {dnUZmMr ¶moOZm 

V¶ma H$aÊ¶mÀ¶m Ñï>rZo AË¶§V ‘hËdmÀ¶m AmhoV. hr ¶moOZmM {dnUZ{df¶H$ {Z{íMV H$m¶©H«$‘ V¶ma H$aÊ¶mÀ¶m Ñï>rZo 
à^mdr g§Xoe dmhZmMo d Zo‘³¶m {XemXe©ZmMo gmYZ åhUyZ Cn¶moJr R>aVo. Ë¶m‘wioM Amnë¶mbm Ano{jV Agboë¶m 
¶moOZm AmnU H$m¶©dmhrV AmUy eH$Vmo Am{U H$mhr Jmoï>r MwH$sÀ¶m {XeoZo OmD$ bmJë¶m Va H$m¶ H$am¶Mo ¶mMo 
‘mJ©Xe©Zhr {‘iVo. 

{dnUZ ì¶dñWmnZmMr à{H«$¶m 

 

1.6   {dnUZ {Z¶moOZ 

Marketing Planning 
  
 
{dnUZ {Z¶moOZmMm AW© (Meaning of Marketing Planning) 

 ^{dî¶H$mimV H$m¶ H$amd¶mMo Amho ¶mg§~§Yr dV©‘mZH$mimV {ZU©¶ KoUo åhUOo "{Z¶moOZ' hmo¶. ¶mV Ano{jV 
^{dî¶mMo {ZYm©aU Am{U Ë¶mÀ¶m àmßVrgmR>r ¶mo½¶ nmdbo CMbUo ¶m XmoÝhr Jmoï>r g‘m{dï> hmoVmV. {d{dY CËnmXH$ ho 
{Z¶moOZmÀ¶m ‘mÜ¶‘mVyZM Amnë¶m gmYZgm‘J«rMr Amnë¶m C{Ôï>m§er {‘idUr H$aVmV. ^{dî¶H$mimV AmnUmg H$m¶ 
H$amd¶mMo Amho d Ë¶mV H$moUË¶m AS>MUr g‘moa ¶oVrb ¶mMr AJmoXaM H$ënZm Ho$br OmVo. ì¶dgm¶mÀ¶m gdmªJrU 
{Z¶moOZmV {dnUZ {Z¶moOZmMo ñWmZ ‘hÎdmMo Amho. {dnUZ hm CËnmXH$ g§ñWm Am{U J«mhH$ ¶m§À¶mVrb Xþdm Amho. 
{dnUZ {Z¶moOZ hm ì¶mdgm{¶H$ {Z¶moOZmMmM EH$ ^mJ Amho. J«mhH$m§À¶m AnojoZwgma dñVy§Mo CËnmXZ H$aÊ¶mgmR>r 
CnbãY gmYZgm‘J«rMo {d{Z¶moOZ H$aÊ¶mgmR>r {dnUZ {Z¶moOZ ho Amdí¶H$, ‘mJ©Xe©H$ Am{U {Xem XmI{dÊ¶mMo H$m¶© 
H$aVo. 
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