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PREFACE TO THE FOURTH EDITION

Entrepreneur, enterprise and entrepreneurship have been evolving and coeval
concepts but new terms. Change in the intents and contents of these terms have become
sine quo non with change in business environment which is dynamic in nature. As such,
emergence of new topics and themes in the contents of the subject like entrepreneurial
development has been an ongoing phenomenon. Since the publication of the third
edition of my book ‘Entrepreneurial Development,” there have been two major driving
forces necessitating the revision of the book. One, the constructive feedback on the book
received on regular basis from the discernible readers - both students and teachers -
and fwo, changes over the period in the course contents of the paper ‘Entrepreneurial
Development’ offered in various universities and management institutes. Both feedback
and changes in the course contents were made me available on regular basis mainly by
my caring and nurturing publishers S. Chand & Company Limited, New Delhi.

It is against this backdrop, in order to make the book more presumptuous,
comprehensive and contemporaneous in its contents and coverage, the book has been
thoroughly revised. While we have retained material intact that was well received over
the years, much new information and material have also been added. Although not all
changes can be mentioned here, certain significant ones still need to be mentioned.

Following are the salient features of this fourth revised edition of the book:
1. Each chapter begins with quotation(s) focusing the theme of the chapter.

2. Almost all existing chapters have been rehashed, revised and enlarged. While
some topics have been condensed, others have been expanded.

3. The six new contemporaneous chapters have been incorporated in this fourth
edition of the book:

- Tourism Entrepreneurship (Chapter 5)
« Agri-Entrepreneurship (Chapter 6)

« Social Entrepreneurship (Chapter 7)

« Family Business in India (Chapter 8)

+ Intellectual Property Rights (IPR) and Micro, Small and Medium Enterprises
(MSMEs) (Chapter 31)

« Social Responsibility of Business (Chapter 38).

Thus, the number of chapters has been increased from thirty-five in the previous
edition to thirty-eight in this edition.

4. 'Key Terms' are given at the end of each chapter and these are defined under
‘Glossary’ at the end of the book.

5. ‘Self-Assessment Questions’ have been given at the end of each chapter to enable
the students to assess the progress made by them in understanding the subject
matter of the chapter.

6. Each chapter at its end contains ‘Class Assignments’ that enable the students to
knead their theoretical knowledge with empirical evidences and, thus, prune
and sharpen their knowledge in the topic.

(iii)



7. Most of the chapters end with real-life cases of entrepreneur and / or
entrepreneurship reflecting the themes of the chapters to help the students
combine both theory and practice of entrepreneurship involved in the chapters.

8. Anecdotes, boxes, caselets, and couplets have been used throughout the book
to illustrate the subject material in more authentic and convincing manner.

It is hoped that the discernible students, teachers, entrepreneurs and people having
interest in the subject of entrepreneurship development will find the present edition
of the book more useful and rewarding in fulfilling their requirements. If it happens
so, | shall feel duly rewarded for the humble efforts | have put in revising the book.
Since improvement in a book is a continuous process and there is always scope for
improvement, the constructive feedback on the book is, therefore, welcome as usual
from the discernible readers to further improve the book in its subsequent editions in
the future.

Faridabad Dr. S.S. Khanka

Disclaimer : While the author of this book have made every effort to avoid any mistake or omission and have used their skill, expertise
and knowledge to the best of their capacity to provide accurate and updated information. The author and S. Chand do not give any
representation or warranty with respect to the accuracy or completeness of the contents of this publication and are selling this
publication on the condition and understanding that they shall not be made liable in any manner whatsoever. S.Chand and the author
expressly disclaim all and any liability/responsibility to any person, whether a purchaser or reader of this publication or not, in respect of
anything and everything forming part of the contents of this publication. S. Chand shall not be responsible for any errors, omissions or
damages arising out of the use of the information contained in this publication.

Further, the appearance of the personal name, location, place and incidence, if any; in the illustrations used herein is purely coincidental
and work of imagination. Thus the same should in no manner be termed as defamatory to any individual.
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PREFACE TO THE FIRST EDITION

Entrepreneurship plays a primum mobile role in industrial development. The
industrially developed countries like U.S.A., Germany and Japan bear the evidence that
an economy is an effect for which entrepreneurship is the cause. Entrepreneurship has
now emerged as a profession. That like other professions, it can also be developed and
fostered through specific educational and training programmes is well evidenced by
behavioural studies and experiments conducted across the regions. In fact, in this lies
the rationale and realization why several entrepreneurship development institutes and
centers have sprung up all over the country in the recent years. So much so, while some
Universities have already introduced Entrepreneurial Development as a subject in their
syllabi at the graduate and post-graduate levels, several others are thinking so.

Entrepreneurship being a relatively new subject, the available literature on it is
expectedly so far scanty and that too scattered in some articles and edited volumes.
As such, there has not been a single comprehensive, critical and analytical book on
this subject of great contemporary importance explaining, analysing and assessing the
various aspects to fill this gap. The book earnestly attempts to present the various aspects
of entrepreneurship and what a prospective entrepreneur must know before embarking
on an industrial/ business venture.

The book has been written in a simple and self-learning style. Clarity has been
given top priority throughout. Attempt has been made to narrate even the most difficult
ideas in a simple and easy to follow style. Key concepts and ideas in every chapter are
highlighted in bolds/italics. This is the distinctive feature of this book.

It is hoped that the readers will not only gain a perspective of the entrepreneurial
function, but will also be able to adopt and implement the various practices in an
enterprise, if called upon to do so. In other words, it is intended as an indepth knowledge
source for an intending practitioner/entrepreneur in the field of entrepreneurship.
Therefore, the book will be useful to the students as well as practitioners in the field of
entrepreneurship development.

While preparing this book, | have collected the relevant material from government
publications, published and unpublished sources, books, journals and articles by eminent
scholars. My teachers, colleagues and friends offered me valuable suggestions in the
preparation of the manuscript. My sincere thanks are due to all of them.

| feel great pleasure in expressing my profound gratitude to my revered Ph. D.
Supervisor Professor T.S. Papola, Head, Mountain Enterprises and Infrastructure Division,
International Centre for Integrated Mountain Development, Kathmandu, Nepal for his
incessant guidance, goadings and encouragements in my academic endeavours. No
amount of footnoting can ever exonerate the debt | owe to Professor J. B. Bhattacharjee,
the Founder Vice Chancellor of Assam University, Silchar for rewarding me in my career.
Yet, | am very grateful to him.

The academic encouragement received from my teachers, colleagues, and students
in preparing this book is acknowledged with great encomiums.

| request colleagues in the teaching profession, students, and all others who
are interested in the study of entrepreneurship development to send their valuable
suggestions for the further improvement of the book.

Silchar Dr. S. S. Khanka
15" August, 1998
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