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1.1 MEANING OF QUALITY

 Quality refers to the end-use of the product. Quality is the requirement of customers.

For example, the gear used in the sugarcane juice extracting machine may not possess good
surface finish, tolerance and accuracy as compared with one used in the headstock of a lathe.

1.2 DEFINITION OF QUALITY

“Quality is the totality of features and characteristics of a product or service at bear on its ability to satisfy
stated or implied needs”. —ISO 8402

“Quality is fitness for use”.  —Juran

“Quality is a predictable degree of uniformity and dependability at low cost and suited to the market”.

—Deming

1.3 DIMENSIONS OF QUALITY

Quality has nine different dimensions. These are explained under the table.
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